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About 

chromAdjust for Nails

•	 Phone app controlled
•	 Print any color nail polish imaginable
•	 Color match nail polish to a photo of an outfit
•	 Lightweight cartridges allow us to charge ⅕ the 

price of traditional nail polish
•	 Nail polish cartridges include prepaid shipping to be 

returned for cleaning and reuse 

chromAdjust for Nails produces exactly the right amount 
of nail polish into a reusable glass crucible, completely 
eliminating all single-use bottles from the industry.

Cartridges of nail polish are never opened to the air, 
reducing potential to dry out drastically.

Once cartridges of nail polish are empty they will 
be returned to our facilities for cleaning and reuse,  
eliminating all waste from the nail polish industry.
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Inspire self-expression and 
greener production standards 
in the most conscious 
generation of consumers.

Our Mission
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Logo
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L O G O

Logo In Brand Colors
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L O G O

Black & White
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L O G O

Construction & Clearspace Rule of thumb: the distance of the 
height of the “t” from cross bar must 
be maintained on all sides of the logo
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chromAdjust Logo with and without 
the tagline feature a heavier stroke 
on “chrom” as well as a thicker 
weight on the tagline.

Only use this version if it is 
specifically requested by a vendor.

•	 clothing
•	 accessories
•	 anything that will require 

the logo to appear atypically 
smaller than usual

Logo with tagline
Size should not be any smaller than 
the logo as depicted below. The 
tagline is at 7pt size which is still 
ledgible. Anything smaller and the 
lettermark loses its clarity. 

Logo without tagline
If the logo needs to be shown 
smaller, please use the version 
without the tagline.

L O G O

Minimum Size

* Most Commonly Used * Only use upon specific request (ie. clothing)

Thicker chromAdjust LogoOriginal chromAdjust Logo
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L O G O

chromAdjust Nails

chromAdjust Nails Logo System

This is the product-specific logo for chromAdjust Nails. 
Customers can identify which chromAdjust product it 
is by these four elements:

1.	 The letter in the top left corner of the icon (“N” for 
Nails, “T” for Tattoo, etc).

2.	 Each product will have its own color scheme.
3.	 The nail polish swoop in the icon only appears only 

for chromAdjust Nails. Each product will have its 
own mark relating specifically to the industry. 

4.	 Each product is identified by one simple word: 
“Nails, Tattoo, Paint,” etc.

Proportions not to change. Logo to have the same 
clear space as the standard chromAdjust logo.

All text elements are to appear together. Text may 
appear without the icon. Icon may appear without the 
text. Icon is to appear in full color. Black and white only 
to be approved in specific instances.
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L O G O

How Not To Use

D O  N O T :

•	 tilt the logo
•	 add a drop shadow or any kind of extra effect 
•	 stretch or squish the logo
•	 put the logo on top of a busy image
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Typography
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T Y P O G R A P H Y

Logo Fonts & Glyphs

The chromAdjust logo (lettermark) is 
comprised of the following fonts:

•	 chrom: Hummingbird, Regular (accent 
font)

•	 Adjust: Philosopher, Bold (header font)
•	 Tagline: Roboto, Regular (body)

Hummingbird, Regular (26pt)

AaBbCcDdEeFfGgHhIiJjKkLl-

MmNnOoPpQqRrSsTtUuV

vWwXxYyZz

123456789.,!?@#$%^&()

Philosopher, Bold (17 pt)

AaBbCcDdEeFfGgHhIiJjKkLlMmN-
nOoPpQqRrSsTtUuVvWwXxYyZz
123456789.,!?@#$%^&()

Roboto, Regular (17 pt)

AaBbCcDdEeFfGgHhIiJjKkLlMmN-
nOoPpQqRrSsTtUuVvWwXxYyZz
123456789.,!?@#$%^&()
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T Y P O G R A P H Y

Hierarchy

Philosopher, Bold (30 pt)

Roboto, Light (11 pt)

H E A D L I N E  1

B O D Y  ( P R I M A R Y  F O N T )

Roboto, Light (28 pt)
H E A D L I N E  2

R O B O T O ,  B O L D  ( C A P S ,  T R A C K I N G :  2 0 0 )  ( 1 2  P T )

H E A D L I N E  3

Hummingbird, Bold (36 pt)
C A L L O U T  ( R A R E LY  U S E D )
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T Y P O G R A P H Y

Roboto Family Roboto (28pt)

Primary Font

Thin
Thin Italic
Light
Light Italic
Regular
Italic
Medium
Medium Italic
Bold
Bold Italic
Black
Black Italic
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Brand Colors
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B R A N D  C O L O R S

Full Family (chromAdjust Nails to use same color family)
Important:

Other chromAdjust 
products will have 
their own color 
families. Color is one 
of the siginificant 
product identifiers that 
chromAdjust utilizes. 

Brand Guide - chromAdjust



19

Imagery
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Lifestyle Imagery
(chromAdjust Nails)

•	 Showcase the diverse people and use cases that chromAdjust Nails 
can cater to. 

•	 Imagery should feel natural, be well lit and feature color pops.
•	 Showcase the chromAdjust Lifestyle, vibrant, real, expressive
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chromAdjust Master 
Color Waves

Color Waves - Use Case no. 1: 
App Icon/Image Mark

•	 icon is meant to stand alone on white or 
light grey

•	 no substantial bodies of information are 
meant to appear within the icon as it is 
typically used at smaller sizes

•	 never to appear in grey scale, brand colors 
are not to be adjusted as each product 
under the chromAdjust brand will have its 
own color system
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Color Waves - Use Case no. 2: 
Frame (Static/Moving)

•	 color waves are meant to frame up 
information

•	 frame sizes will be templated according 
to size and application (files provided with 
brand assets)

•	 Frame should allow for ample buffer so 
that information isn’t cramped 

•	 Video: if waves are used, they are to 
oscilate gently to create an engaging 
frame. Slow and calm, not fast.

chromAdjust Master 
Color Waves

* Infographic features outdated product render. 
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kyle@studio301.org
708.601.6968
studio301.org
@studio_301_

Brand Humbly Built by Studio 301

Questions/Comments?

We’re here to help in any way we can.

Strategic Partner
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THANK YOU!

chromAdjust
W. chromAdjust.com
E. Sam@chromAdjust.com
P. 720.614.8583


